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DAY 2- AMENDMENT DRAFTING PROBLEM 

You have filed the application and figures as attached. You have received the Office Action 

(also attached) with a primary reference, the Easy Chair Reference. 

Now, you must 

1. Respond to the Office Action amending OR traversing where appropriate. 

2. 

attached. 

Prepare your Amendment in compliance with the Revised Amendment Practice 

NOTE:  The Client has mentioned to you that obtaining a patent quickly is more of a priority 

than the scope of the patent.  The Client feels that a continuation may be filed to obtain broader 

protection later if necessary.  Please keep this in mind when considering how to respond to the 

Office Action. 

















 



















DAY 2 – AMENDMENT DRAFTING PROBLEM (CS Application)

You have filed the application and figures as attached. You have received an Office Action (also
attached), citing 3 references (attached in relevant part).

Now, you must

1. Respond to the Office Action, amending or traversing when appropriate;
2. Prepare your Amendment in compliance with the Revised Amendment Practice.

NOTE: The client has indicated that they want to obtain strong coverage, but do not want to waste too
much time in back and forth with the examiner, and had requested that you interview the case. You
have done so, and the Examiner indicated that incorporating the limitations of claim 58 into claim 1
would overcome the currently cited art. The examiner also suggested that applicant amend the claims
to identify the different actors and what actions they perform.
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TAGGING DIGITAL MEDIA 

Inventor:

John Smith 

BACKGROUND

FIELD OF THE INVENTION 

The present invention relates generally to internet digital content, and more particularly to 

systems and methods for tagging digital media. 

DESCRIPTION OF RELATED ART 

Various web sites have developed systems for organizing photos into albums available for 

viewing by other network users. Some social networking web sites offer mechanisms that may 

allow the user to select particular photos or albums for immediate viewing. Typically, however, 

these photos are disparate and disorganized. In other words, the user must spend time visually 

searching through albums, photo by photo, for individuals or objects that are not presented in a 

coherent or consolidated manner. Often, many of the photos do not depict persons or objects of 

interest to the user. Just as often, the user remains unaware of the existence of some photos that 

were overlooked. What is needed is a method to organize digital media and automatically 

generate notifications to persons or entities interested in the digital media. 

SUMMARY OF THE INVENTION 



The present invention includes systems and methods for tagging digital media in a social 

network environment administered by a social network server. In various embodiments, digital 

media may include digital images, digital video, digital audio, digital audio visual media, 

computer games, digital books, digital text, and/or the like. A user of a social network may 

upload digital media (e.g., a digital image) to a file (e.g., to an album) on their web page thus 

becoming a media owner of the digital image. The media owner may select and tag a region of 

the image by clicking on a point in the digital image to select the region and typing appropriate 

text to tag the region. The media owner may select and tag multiple regions. In one embodiment, 

the tagged region is indicated by a border superimposed over the digital image. In one 

embodiment, the tagged text is displayed with the image, and the border is viewed by selecting 

the tagged text (e.g., by placing the cursor over the tagged text). Users in the social network 

environment may visit the media owner's web page via the network and select the tagged text to 

view the tagged region in the digital image. In some embodiments, other users can tag the media 

owner’s images. 

BRIEF DESCRIPTION OF THE DRAWINGS 

FIG. 1 illustrates an exemplary social network environment for tagging digital media; 

FIG. 5 is an exemplary screen shot of a tag web page; 

FIG. 8 is a flow diagram of an exemplary process for tagging digital images in a social network. 

DETAILED DESCRIPTION 

FIG. 1 illustrates an exemplary environment for tagging digital media, such as in a social 

network environment 100. One or more users 101, at user devices 110, are coupled to a social 



network provider 130 via a communications network 120. In various embodiments, user devices 

110 include a computer terminal, a personal digital assistant (PDA), a wireless telephone, a 

digital camera, and/or the like. In various embodiments, the communications network 120 

includes a local area network (LAN), a wide area network (WAN), a wireless network, an 

intranet, an internet, and/or the like. In one embodiment, users 101 comprise various types of 

users, including a user who is a digital media owner l0la (e.g., a user 101 who uploads digital 

media) and a user who is a tagged user 101h (e.g., a user 101 associated with a region in the 

digital media). In various embodiments, digital media includes digital images, digital video, 

digital audio, digital audiovisual media, digital text, digital books, online game icons, online 

game avatars, and/or the like. For the purposes of illustration, digital images are discussed 

herein. However, one skilled in the art would understand that the discussion applies equally to a 

wide variety of digital media. The use of digital images is not intended to be limiting. 

The social network provider is an entity or person that provides social networking services, 

communication services, dating services, company intranets, online games, and so forth. For 

example, the social network provider 130 may host a website that allows one or more users 101, 

e.g., the media owner l0la and/or the tagged user 101h, at one or more user devices 110, to

communicate with one another via the website. The social network environment 100 offers users 

101, e.g., the media owner l0la, an opportunity to connect or reconnect with the one or more 

other users 101, e.g., the tagged user 101h and/or other users 101 that attended, for example, the 

same university as the media owner l0la. In some embodiments, a social network environment 

100 includes a segmented community. A segmented community according to one embodiment is 

a separate, exclusive or semiexclusive social network environment 100, or social network 



environment 100 wherein each user 101 who is an authenticated segmented community member 

may access and interact with other members of their respective segmented community. 

The social networking environment 100 further includes a media engine 135. The media engine 

135 is configured to provide the user 101 media services for manipulating media (e.g., digital 

images) within the social network environment 100. Examples of digital image manipulation 

include creating albums within the user's 101 web page, uploading digital images to the user's 

101 albums, associating captions with the digital images, tagging the digital images with 

information about regions within the digital images, stacking digital images, deleting digital 

images, deleting albums, and the like. 

The media engine 135 is configured to provide the user 101 media services for manipulating 

digital media (e.g., digital images) within the social network environment 100. Examples of 

digital image manipulation include creating albums within the user's 101 web page, uploading 

digital images to the user's 101 albums, associating captions with the digital images, tagging the 

digital images with information about regions within the digital images, deleting digital images, 

deleting albums, and the like. 

The media engine 135 includes an optional album component 310, a digital media component 

320, a digital image edit component 330, and a tag component 340. Although the media engine 

135 is described as being comprised of various components (e.g., the album component 310, the 

digital media component 320, the digital image edit component 330, and the tag component 

340), fewer or more components may comprise the media engine 135 and still fall within the 

scope of various embodiments. 

The digital media component 320 is configured to upload digital media (e.g., one or more digital 

images 362) to an album. In various embodiments, the digital images 362 may be uploaded from 



a local disk on the user device 110, a personal digital assistant, a cell phone, a camera, remote 

user device 110, and the like. Optionally, the digital media component 320 resizes the digital 

image 362 while uploading the digital image 362. The digital images 362 may be uploaded to 

a storage device associated with the social network environment (e.g., a storage device on the 

user device 110, the social network provider 130. and/or the like). According to some 

embodiments, the digital images 362 are stored outside of the social network environment 100 

and provided to the digital media component 320 for local access via the social network provider 

130. Alternatively, the digital images 362 are located remotely and accessed by the social 

network provider 130. The digital media component 320 is further configured to delete digital 

images 362 from the album. 

The tag component 340 is configured to select a region in the image and associate text with the 

region.

FIG. 5 is an exemplary screen shot of a tag web page 500 illustrating various functions of the 

components of the exemplary tag component 340. The region selection component 410 is 

configured to receive input from a user 101 (e.g., the media owner l0la, the tagged user 101b,

and etc.) and/or a non-member, (e.g., the tagged non-user 102). The region selection component 

410 is further configured to select a region (e.g., a selected region 520) within a digital image 

362 according to the input. In some embodiments, the user 101 moves a cursor 530 on the user 

device 110 to a point in the digital image 362 using a mouse, trackball, track pad, or the like. The 

user 101 clicks on the point and the region selection component 410 places a border 525 around 

the selected region 520. In various embodiments, the shape of the selected region 520 may be a 



rectangle, circle, ellipse, or polygon. The size of the selected region 520 may be fixed, may be 

deter mined by the user 101, or may be automatically determined. In various embodiments, the 

point the media owner l0la clicks on may be in the center, a corner, or some other location 

of the selected region 520. 

The tag component 340 includes a region selection component 410. 

FIG. 8 is a flow diagram of an exemplary process 800 for tagging digital media, (e.g., the digital 

images) such as in a social network (e.g., the social network environment 100). At step 810, an 

item of digital media (e.g., a digital image 362) in the social network environment 100 is selected 

for tagging. In various embodiments, the digital image 362 is selected by a member of the social 

network environment 100, e.g., a user 101, the media owner l01a, the tagged user l01b, and the 

like, via a user device 110. In some embodiments, the digital image 362 is selected by a non-

member of the social network environment 100. The social network provider 130 may receive 

the selection from the user 101 via the communications network 120. 

At step 820 a region (e.g., the selected region 520) in the digital image 362 is selected for 

association with a tag. In some embodiments, the user 101 selects the selected region 520 using a 

mouse, trackball, touch pad, or the like to move a cursor (e.g., the cursor 530) to a point within 

the image 362, and clicking on the point. Optionally, the user 101 clicks on a point with the 

cursor 530 and drags the cursor 530 to another point (e.g., click and drag) to define the selected 

region 520. In some embodiments, the region selection component 410 displays a border (e.g., 

the border 525) to indicate the selected region 520. At step 830 contact information (e.g., an 

email address) is associated with the selected region 520 using a tag. Contact information may 



also include a name of a person or entity, or information for a third person or entity. A tag in the 

form of text may be associated with the selected region 520. In various embodiments, the text 

may include a hyperlink, an email address and/or user address of a friend in the social network 

environment 100, an email address and or user address of a user 101 of the social network 

environment 100, an email address of a non-member of the social network environment 

100, a phone number, an instant text message address, a pager number, a text message number, a 

mailing address, and/or the like. The tag may be input by the user 10l. In some embodiments, 

the tag is suggested by the auto list component 420 of the tag component 340. Optionally, the 

social network provider 130 selects the tag. 

At step 840 a notification of the tag is sent. In one embodiment, the notification of the tag is sent 

to the email address associated with the selected region 520, for example, using the email 

component 430. In further embodiments, the notification of the tag is sent to a third person or 

entity. In some embodiments, the notification includes a link enabling the tagged user 101b, or

the tagged non-user 102, to view the tagged digital image 362. Optionally, the notification sent at 

step 840 includes an invitation to become a member of the social network environment 100 

and/or advertising. 



We claim: 

1. A method comprising:

storing an item of digital media in a database; 

receiving from a first user device a selection of item of digital media; 

receiving from the first user device information identifying an identification of a person 

associated with the selected item of digital media; and 

responsive to receiving the information identifying the person, sending a notification to a device 

of a second user device that the person has been identified in connection with the item of digital 

media. 

2. The method of claim 1, wherein the notification comprises an email.

3. The method of claim 1, wherein the digital media is accessible in a social networking system,

and the identified person is a user of the social networking system. 

4. The method of claim 1, wherein the item of digital media comprises a digital image.

5. The method of claim 1, wherein the item of digital media comprises at least one of digital

video, digital audio, and digital text. 

6. The method of claim 1, wherein the second user is the person who has been identified in

connection with the item of digital media, whereby the person identified in connection with the 

item of digital media is notified of the identification. 



13. The method of claim 1, wherein receiving information identifying the person comprises:

receiving one or more text characters; 

displaying a list of names including the received text characters; and 

receiving a selection of a name from the list. 

17. A computer program product comprising a computer-readable storage medium containing

storing an item of digital media in a database; 

receiving from a first user device a selection of item of digital media; 

receiving from the first user device information identifying an identification of a person 

associated with the selected item of digital media; and 

responsive to receiving the information identifying the person, sending a notification to a device 

of a second user device that the person has been identified in connection with the item of digital 

media. 

18. The computer program product of claim 17, wherein the notification comprises an email.

58. The method of claim 1, further comprising:

sending to the identified person a request to accept or reject the identification. 



Smith, John, Palo Alto, CA (US)

Company, Inc., Palo Alto, CA (US)

Smith
US 7,000,001 B2

11/000,001

US 2008/0000001 A1

Feb. 22, 2018

Sept. 9, 2015



dB

US 7,000,001 B2Sheet 1 of 4

FI
G.

 1A

Feb. 22, 2018



Media Engine 135

Digital Media Component 
320

Tag Component 340

FIG. 1B

Region Selection 
Component 410

US 7,000,001 B2Sheet 2 of 4Feb. 22, 2018



US 7,000,001 B2Sheet 3 of 4Feb. 22, 2018



US 7,000,001 B2Sheet 4 of 4Feb. 22, 2018



US 7,000,001 B2



US 7,000,001 B2



US 7,000,001 B2



















































































�







�

�

≤

≤



�

�






